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Executive summary 

Overall

satisfaction

Satisfaction with

staff dealings

Satisfaction with

representation

Overall perceived

safety

Dissatisfied Average Satisfied Very satisfied

Unsafe Average Safe Very safe

2012: Mean of 6.48

2010: Mean of 4.49

2012: Mean of 6.52

2010: Mean of 6.90

2012: Mean of 5.55

2010: Mean of 6.05

2012: Mean of 3.54

2010: Mean of 3.70

2012

2010

Key Performance Indicators Changes in Attribute Performance 

Attribute 
Significant 

Change
Attribute 

Significant 

Change

Roads  Bulk rubbish collections 

Street signs  Green waste collections 

Stormwater drainage  Sport & rec buildings 

Traffic management  Parks 

Footpaths & cycleways  Playgrounds 

Business area walk access  Library services 

Residential area walk access  Animal & pests 

Vandalism & grafitti  Parking enforcement 

Street lighting  Health & noise enforcement 

Business area appearance  Youth activities 

Residential area appearance  Disability access 

Economic growth & tourism  Community events 

Conservation & enviro mgt  Town heritage 

Development & zoning  Art & culture 

Housing desity & design  Consultation 

Rubbish collections  Financial management 

Recycling collections  Information access 

Legend: 

 = significant improvement over previous study. 

= significant decline over previous study. 

 = statistically similar between the two studies. 

 

 

 

 

 

 

 
 

 

 

= focus on these areas – performance/importance gap. 

 

 

 
 

 

 

 = celebrate success on these areas –  positive performance/importance gap. 
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Research approach 

The following details the methodology employed in conducting the 2012 Community Perception Survey on behalf of the 

Town of Victoria Park. 

Project
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Project

Scoping
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Programming

Data

Analysis

Questionnaire

Design

Data

Collection

Project

Reporting

Population and Sample 

  

The population for the purpose of the research includes all residents living within the boundaries of the Town of 

Victoria Park.  

 

At the conclusion of the data collection period, a total of 495 people completed the survey in full (either online; n=459 

or hardcopy; n=36). Based on the population, the total sample of 495 produces a sampling precision of +/- 4.4% at the 

95% confidence interval. That is to say that we would be 95% confident that the results would be within +/-4.4% 

should a census of the population be undertaken. 

 

Questionnaire Design 

  

Marketintel, in close association with the Town of Victoria Park, developed the survey instrument (questionnaire). Prior 

to data collection, the questionnaire was checked for ease of understanding and clarity. The Town of Victoria Park was 

asked to approve and ‘sign-off’ the questionnaire prior to data collection. 

  

 



5 

Research approach 

Data Collection 

  

The data was collected by way of a multi-method approach using both self-completion hardcopy and an Internet survey 

using the developed structured questionnaire. This multi-method approach enabled a wide coverage of the population 

to be undertaken in a timely and cost-effective manner.   

 

The primary data collection approach was by way of an Internet survey. A random sample of 5,000 households within 

the Town of Victoria Park was sent a mail communication explaining the survey and inviting them to participate in the 

research. The survey was also promoted on the ‘home page’ of the Town’s website. Respondents were initially 

screened to ensure they meet the research criteria;  such as whether they live in the municipality.  Those without 

Internet access could request a hardcopy of the survey be sent to them. To prevent ‘ballot-box stuffing’ the survey 

software tracked and prevented duplications. In addition, only completed original colour published hardcopies of the 

questionnaire were accepted. 

  

The data collection process was conducted between mid-November and the end of December 2012. The process was 

conducted in accordance with the requirements of the Market Research Quality Standards, Code of Professional 

Behaviour of the ICC / ESOMAR, Federal Privacy Act and the AMSRS Professional Code of Conduct.  All respondents 

were also assured of their anonymity. 

 

Analysis 

  

Following data collection, the data was checked, coded and verified before being transferred into SPSS for statistical 

analysis. The SPSS data file was checked for its completeness and robustness.  Various analytical techniques were 

applied to the data to address each of the research objectives. These techniques included exploratory statistics, 

descriptive statistics, contingency tabulations, and various tests of significance. 

 

The data was weighted against  2011 ABS Census data for the municipality based on age and gender.  The data 

presented in this document is representative by demographic profile of the Town. 
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Sample profile 

53

47

50

50

40

33

27

Jarrah Ward

Banksia Ward

Male

Female

Under 35 years

35-54 years

55+ years

% of respondents (n=495)
Ward

Gender

Age

30

70

92

8

5

38

17

40

Children at home

No children at home

Own

Rent/board

Less than a year

1-5 years

6-10 years

More than 10 years

% of respondents (n=495)
Children at home

Home ownership

Lived in Town
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Performance  
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Overall satisfaction 

• Overall, 73% of residents are satisfied with the 
Town of Victoria Park. 

– These respondents rate overall satisfaction as 
either a 6 or above out of 10. 

– This is comprised of: 

• 9% ‘very satisfied’. 

• 64% ‘satisfied’. 

 

• In comparison to the previous study, overall 
satisfaction with the Town has marginally improved.  

– Up 5% points from 68% in 2010. 

– However, the proportion ‘very satisfied’ has 
declined slightly (down 3% points). 

 

• Males (20%) are significantly more likely than 
females (10%) to be ‘dissatisfied’.  

 

• Those 55 years and over (15%) are more likely to 
be ‘very satisfied’ than those under 55 years (7%). 

 

• Overall, 15% of respondents are ‘dissatisfied’.  This 
is up slightly from the previous survey.  The primary 
reasons for dissatisfaction include: 

– Lack of response (51%). 

– Lack of parking/parking on verges (22%). 

– Financial management/accountability (17%). 

– Poor unclean verges/parks (17%). 

 

11

20

57

12

15

12

64

9

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=495)

2010 2012
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 The CONCENTRATE quadrant 

 comprises services and facilities that 

 have high levels of perceived 

 importance and lower levels of 

 satisfaction.  These areas represent 

 the ‘hot issues’ for Council.  Services 

and facilities that fall into this quadrant require Council to invest 

resources and effort to improve performance and perceived levels of 

satisfaction. 

MONITOR represents the quadrant  

of lower importance & lower  

satisfaction levels. Services and  

facilities that fall into this quadrant  

are less important to the community  

and the Council is performing less well in delivering them (to 

those who use them).  This quadrant requires Council to monitor 

perceived levels of importance and satisfaction and make 

required adjustments if a particular service or facility moves into 

another quadrant. 

PRAISE represents the quadrant of high importance and high 

satisfaction. Services and facilities that fall into this quadrant are 

important to the community and the Council is performing 

extremely well in delivering them (to those who use them).   

                   This quadrant requires no special  

                   strategic emphasis besides  

                   maintaining current levels of  

                   performance and promoting the  

                   Council’s performance. 

Levels of high satisfaction and lower levels of importance depict the 

SUSTAIN quadrant. Services and facilities that fall into this 

quadrant are less important to the community and the Council is 

performing very well in delivering  

them (to those who use them).  

This quadrant requires no strategic  

intervention besides maintaining  

current levels of performance. 

Performance map analysis 

Sustain Praise

Monitor Concentrate

Low

High

HighLow

P
e

r
c
e

iv
e

d
 S

a
ti

s
fa

c
ti

o
n

Perceived Importance

Performance Map Analysis

Performance map analysis assists Council to identify strategic priorities.  Importance and satisfaction levels are analysed and presented 

in four quadrants (shown below) to illustrate which services and facilities need to be improved, monitored, maintained and celebrated. 
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Performance-importance analysis 

Roads

Signs

Traffic
Footpaths

Street lighting Business streetscapes

Residential Streetscapes
Economic Growth

Zoning

Weekly rubbish

Recycling

Aqualife
Parks

Playgrounds
Com buildings

Library

Health & noise

Youth

Cultural harmony

Consultating

Financial mgt

Information

Groups & clubs

EnvironmentalDrainage

Business access
Suburb access

Graffiti

Conservation

Density

Bulk rubbish
Green waste

Sport buildings

Sport fields

Animals

Parking

Disabled access

Events

Heritage

Art

Praise

ConcentrateMonitor

Sustain

Derived importance
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e
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o
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a
n
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Maintaining roads 

4

16

55

25

7

22

59

12

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=489)

2010 2012 • In total, 71% of respondents are satisfied with 

maintaining roads. 

– 12% ‘very satisfied’. 

– 59% ‘satisfied’.  

 

• In comparison to the previous survey, satisfaction 

has fallen significantly. 

– 80% in 2010 vs. 71% in 2012. 

– The greatest change is in the decline of those 

‘very satisfied’ (down 13% points). 

– The proportion who are ‘neutral’ is up 

significantly (up 6% points). 

 

• Females (78%) are significantly more likely to be 

satisfied than males (63%). 
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Maintaining street signs 

3

16

56

25

5

15

65

15

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=484)

2010 2012 • In total, 80% of respondents are satisfied with 

maintaining street signs. 

– 15% ‘very satisfied’. 

– 65% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has remained static. 

– 81% in 2010 vs. 80% in 2012. 

– However, the proportion ‘very satisfied’ has 

fallen significantly from 25% in 2010 to 15% 

2012. 

– Conversely, the proportion ‘satisfied’ has 

improved significantly – up 9% points. 

 

• Those under 35 years of age (89%) are significantly 

more likely to be satisfied than those aged 35 years 

and over  (74%). 

 

• Those who own their own home (81%) are 

significantly more likely to be satisfied than those 

who are renting (69%). 
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Maintaining stormwater drainage 

14

15

52

20

9

17

61

12

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=446)

2010 2012 • In total, 73% of respondents are satisfied with 

maintaining stormwater drainage. 

– 12% ‘very satisfied’. 

– 61% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has remained static. 

– 72% in 2010 vs. 73% in 2012. 

– However, the proportion ‘very satisfied’ has 

fallen significantly from 20% in 2010 to 12% 

2012. 

– Conversely, the proportion ‘satisfied’ has 

improved significantly – up 9% points. 

 

• Those with children living at home (19%) are 

significantly more likely to be ‘very satisfied’ 

compared to those without children living at home 

(10%). 
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Traffic management 

10

17

54

19

25

21

47

7

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=490)

2010 2012 • In total, 54% of respondents are satisfied with traffic 

management. 

– 7% ‘very satisfied’. 

– 47% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has fallen significantly. 

– 73% in 2010 vs. 54% in 2012. 

– Significant falls in the proportion of those who 

are either ‘very satisfied’ and ‘satisfied’. 

– The proportion who are ‘dissatisfied’ is up 

significantly (up 15% points since 2010). 

 

• Those who rent (22%) are significantly more likely 

to be ‘very satisfied’ compared to those who own 

their home (5%). 
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Footpaths & cycleways 

15

16

53

16

26

19

47

9

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=490)

2010 2012 • In total, 56% of respondents are satisfied with 

footpaths and cycleways. 

– 9% ‘very satisfied’. 

– 47% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has fallen significantly. 

– 69% in 2010 vs. 56% in 2012. 

– Significant falls in the proportion of those who 

are either ‘very satisfied’ and ‘satisfied’. 

– The proportion who are ‘dissatisfied’ is up 

significantly (up 11% points since 2010). 

 

• Females (62%) compared to males (50%) are 

significantly more likely to be satisfied with 

footpaths and cycleways. 

 

• Those who rent (44%) are significantly more likely 

to be ‘dissatisfied’ than those who own their home 

(24%). 
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Easy pedestrian access in commercial districts 

11

17

54

18

12

17

55

16

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=480)

2010 2012 • In total, 71% of respondents are satisfied with easy 

pedestrian access in commercial districts. 

– 16% ‘very satisfied’. 

– 55% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has remained static. 

– 72% in 2010 vs. 71% in 2012. 

– There are only slight changes on the recorded 

satisfaction levels between the two studies. 

 

• No statistical difference were identified by 

respondent demographics. 
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Easy pedestrian access in residential areas 

8

16

52

23

9

20

55

16

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=464)

2010 2012 • In total, 71% of respondents are satisfied with easy 

pedestrian access in residential areas. 

– 16% ‘very satisfied’. 

– 55% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has fallen slightly. 

– 75% in 2010 vs. 71% in 2012. 

– However, the proportion ‘very satisfied’ has 

fallen significantly from 23% in 2010 to 16% 

2012. 

 

• No statistical difference were identified by 

respondent demographics. 

 



19 

Responding to vandalism & graffiti 

7

16

55

23

13

15

54

18

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=393)

2010 2012 • In total, 72% of respondents are satisfied with 

responding to vandalism and graffiti. 

– 18% ‘very satisfied’. 

– 54% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has declined significantly. 

– 78% in 2010 vs. 72% in 2012. 

– This is primarily driven by an 5% point fall in 

the proportion ‘very satisfied’. 

– ‘Dissatisfaction’ has increased significantly 

(up 6% points). 

 

• Females (79%) are significantly more likely to be 

satisfied than are their male counterparts (65%). 

 

• Those who rent (35%) are significantly more likely 

to be ‘dissatisfied’ compared to those who own their 

home (11%). 
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Street lighting 

13

14

58

15

16

19

50

15

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=486)

2010 2012 • In total, 65% of respondents are satisfied with street 

lighting. 

– 15% ‘very satisfied’. 

– 50% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has declined significantly. 

– 73% in 2010 vs. 65% in 2012. 

– This is primarily driven by an 8% point fall in 

the proportion ‘satisfied’. 

 

• Those who own their home (67%) are significantly 

more likely to be satisfied with street lighting 

compared to those who rent (46%). 
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Appearance of commercial districts 

14

20

53

12

16

19

49

16

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=486)

2010 2012 • In total, 65% of respondents are satisfied with the 

appearance of commercial districts within the town. 

– 16% ‘very satisfied’. 

– 49% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has remained static. 

– 65% in 2010 vs. 65% in 2012. 

– There are only marginal changes on the 

recorded satisfaction levels between the two 

surveys. 

 

• Females (19%) are more likely to be ‘dissatisfied’ 

than are males (12%). 
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Appearance of residential streetscapes 

15

23

49

13

21

16

50

12

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=494)

2010 2012 • In total, 62% of respondents are satisfied with the 

appearance of residential streetscapes within the 

town. 

– 12% ‘very satisfied’. 

– 50% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has remained static. 

– 62% in 2010 vs. 62% in 2012. 

– There has been a significant fall in the 

proportion who are ‘neutral’ (down 7% points); 

which has been offset by a significant 

increase in the proportion ‘dissatisfied’ (up 6% 

points). 

 

• Those who have lived in the area for under 6 years 

(70%) are significantly more likely to be satisfied 

than are those who have lived in the area for 6 or 

more years (57%). 
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Encouraging economic growth & tourism 

17

27

46

9

22

21

47

11

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=401)

2010 2012 • In total, 58% of respondents are satisfied with 

encouraging economic growth and tourism. 

– 11% ‘very satisfied’. 

– 47% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has remained relatively static. 

– 55% in 2010 vs. 58% in 2012. 

– There are only marginal changes on the 

recorded satisfaction levels between the two 

surveys. 

 

• Females (63%) are significantly more likely to be 

satisfied than are males (51%). 
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Management of the natural environment 

14

17

57

12

15

19

53

13

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=428)

2010 2012 • In total, 66% of respondents are satisfied with the 

management and conservation of the natural 

environment. 

– 13% ‘very satisfied’. 

– 53% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has remained relatively static. 

– 69% in 2010 vs. 66% in 2012. 

– There are only marginal changes on the 

recorded satisfaction levels between the two 

surveys. 

 

• Those in the Jarrah Ward (72%) are significantly 

more likely to be satisfied than are those from the 

Banksia Ward (58%). 
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Controlling development & zoning 

21

22

46

12

22

23

46

10

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=411)

2010 2012 • In total, 56% of respondents are satisfied with 

controlling development and zoning. 

– 10% ‘very satisfied’. 

– 46% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has remained relatively static. 

– 58% in 2010 vs. 56% in 2012. 

– There are only marginal changes on the 

recorded satisfaction levels between the two 

surveys. 

 

• Those who have lived in the area for under 6 years 

(68%) are significantly more likely to be satisfied 

than those who have lived in the area for 6 or more 

years (46%). 

 

• Those under 35 years (66%) are significantly more 

likely to be satisfied than those 35 years and over 

(49%). 
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Density & design of housing 

27

19

44

10

20

24

50

6

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=479)

2010 2012 • In total, 56% of respondents are satisfied with the 

density and design of housing. 

– 6% ‘very satisfied’. 

– 50% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has remained relatively static. 

– 54% in 2010 vs. 56% in 2012. 

– Whilst there has been a 4% point decline in 

those ‘very satisfied’ there has been a 

significant increase in the proportion ‘satisfied’ 

(up 6% points). 

– The proportion ‘dissatisfied’ has fallen 

significantly since the previous survey (down 

7% points). 

 

• Those under 35 years (64%) are significantly more 

likely to be satisfied than those 35 years and over 

(50%). 

 

• Those who have lived in the area for under 6 years 

(63%) are significantly more likely to be satisfied 

than are those who have lived in the area for 6 or 

more years (51%). 
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Rubbish collections 

2

6

29

64

2

10

53

35

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=494)

2010 2012 • In total, 88% of respondents are satisfied with 

rubbish collections. 

– 35% ‘very satisfied’. 

– 53% ‘satisfied’.  

 

• In comparison to the previous survey, satisfaction 

has fallen marginally by 5% points. 

– Down from 93% in 2010 to 88% in 2012. 

– The proportion ‘very satisfied’ has fallen 

significantly (down 29% points). 

– Conversely, the proportion ‘satisfied’ is up 

significantly (up 24% points). 

 

• Those without children living at home (38%) are 

significantly more likely to be ‘very satisfied’ than 

those with children living at home (28%). 
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Recycling collections 

2

7

28

64

6

10

52

33

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=492)

2010 2012 • In total, 85% of respondents are satisfied with 

recycling collections. 

– 33% ‘very satisfied’. 

– 52% ‘satisfied’.  

 

• In comparison to the previous survey, satisfaction 

has fallen significantly. 

– Down from 92% in 2010 to 85% in 2012. 

– The proportion ‘very satisfied’ has fallen 

significantly (down 31% points). 

– Conversely, the proportion ‘satisfied’ is up 

significantly (up 24% points). 

 

• Those without children living at home (36%) are 

significantly more likely to be ‘very satisfied’ than 

those with children living at home (25%). 

 

• Those aged 55 years and over (43%) are 

significantly more likely to be ‘very satisfied’ than  

their younger counterparts (29%). 
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Bulk rubbish (verge) collections 

2

8

29

61

9

12

52

27

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=492)

2010 2012 • In total, 79% of respondents are satisfied with bulk 

rubbish (verge) collections. 

– 27% ‘very satisfied’. 

– 52% ‘satisfied’.  

 

• In comparison to the previous survey, satisfaction 

has fallen significantly. 

– Down from 90% in 2010 to 79% in 2012. 

– The proportion ‘very satisfied’ has fallen 

significantly (down 34% points). 

– Conversely, the proportion ‘satisfied’ is up 

significantly (up 23% points). 

– The proportion ‘dissatisfied’ has increased 

significantly (up 7% points). 

 

• Those who own their home (80%) are significantly 

more likely to be satisfied than those who rent 

(68%). 
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Green waste collections 

1

9

29

61

10

12

50

28

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=490)

2010 2012 • In total, 78% of respondents are satisfied with green 

waste collections. 

– 28% ‘very satisfied’. 

– 50% ‘satisfied’.  

 

• In comparison to the previous survey, satisfaction 

has fallen significantly. 

– Down from 90% in 2010 to 78% in 2012. 

– The proportion ‘very satisfied’ has fallen 

significantly (down 33% points). 

– Conversely, the proportion ‘satisfied’ is up 

significantly (up 21% points). 

– The proportion ‘dissatisfied’ has increased 

significantly (up 9% points). 

 

• Those who have lived in the area for 6 or more 

years (34%) are significantly more likely to be ‘very 

satisfied’ than those who have lived in the area for 

under 6 years (21%). 

 

• Those who own their home (80%) are significantly 

more likely to be satisfied compared to those who 

rent (54%). 
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Providing sport & recreating buildings 

4

10

47

39

6

15

55

24

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=436)

2010 2012 • In total, 79% of respondents are satisfied with 

providing and maintaining sport and recreation 

buildings. 

– 24% ‘very satisfied’. 

– 55% ‘satisfied’.  

 

• In comparison to the previous survey, satisfaction 

has fallen significantly. 

– Down from 86% in 2010 to 79% in 2012. 

– The proportion ‘very satisfied’ has fallen 

significantly (down 15% points). 

– Conversely, the proportion ‘satisfied’ is up 

significantly (up 8% points). 

 

• No significant difference were identified by 

respondent demographics. 
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Proving & maintaining the Aqualife Centre 

4

8

45

43

5

12

56

27

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=396)

2010 2012 • In total, 83% of respondents are satisfied with 

providing and maintaining the Aqualife Centre. 

– 27% ‘very satisfied’. 

– 56% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has fallen marginally by 5% points. 

– Down from 88% in 2010 to 83% in 2012. 

– The proportion ‘very satisfied’ has fallen 

significantly (down 16% points). 

– Conversely, the proportion ‘satisfied’ is up 

significantly (up 11% points). 

 

• No significant difference were identified by 

respondent demographics. 
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Proving & maintaining parks  

9

12

44

35

5

11

57

27

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=489)

2010 2012 • In total, 84% of respondents are satisfied with 

providing and maintaining parks. 

– 27% ‘very satisfied’. 

– 57% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has improved marginally (up 5% 

points). 

– Up from 79% in 2010 to 84% in 2012. 

– The proportion ‘very satisfied’ has fallen 

significantly (down 8% points). 

– Conversely, the proportion ‘satisfied’ is up 

significantly (up 13% points). 

 

• No significant difference were identified by 

respondent demographics. 
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Proving & maintaining sporting fields 

4

11

61

24

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=431)

2010 2012 • In total, 85% of respondents are satisfied with 

providing and maintaining sporting fields. 

– 24% ‘very satisfied’. 

– 61% ‘satisfied’.  

 

• A further 11% are ‘neutral’ and 4% are ‘dissatisfied’ 

with the Town’s performance. 

 

• Respondents aged 35 years and over (29%) are 

significantly more likely to be ‘very satisfied’ than 

are younger respondents (17%). 
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Proving & maintaining playgrounds 

8

15

46

31

8

12

61

19

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=427)

2010 2012 • In total, 80% of respondents are satisfied with 

providing and maintaining playgrounds. 

– 19% ‘very satisfied’. 

– 61% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has marginally improved (up 3% 

points). 

– Up from 77% in 2010 to 80% in 2012. 

– The proportion ‘very satisfied’ has fallen 

significantly (down 12% points). 

– Conversely, the proportion ‘satisfied’ is up 

significantly (up 15% points). 

 

• Those who own their home (81%) are significantly 

more likely to be satisfied than those who rent 

(71%). 
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Proving & maintaining community buildings 

4

15

64

17

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=400)

2010 2012 • In total, 81% of respondents are satisfied with 

providing and maintaining community buildings. 

– 17% ‘very satisfied’. 

– 64% ‘satisfied’.  

 

• A further 15% are ‘neutral’ and 4% are ‘dissatisfied’ 

with the Town’s performance. 

 

• No significant difference were identified by 

respondent demographics. 
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Library services 

2

8

40

50

3

7

50

40

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=413)

2010 2012 • In total, 90% of respondents are satisfied with 

library services. 

– 40% ‘very satisfied’. 

– 50% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has remained static. 

– 90% in 2010 vs. 90% in 2012. 

– However, the proportion ‘very satisfied’ has 

fallen significantly (down 10% points). 

– Conversely, the proportion ‘satisfied’ has 

improved 10% points. 

 

• The older a respondent is the significantly more 

likely they are to be ‘very satisfied’ with library 

services – under 35 years (33%), 35-54 years 

(41%) and 55+ years (50%). 
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Controlling animals & pests 

5

19

48

29

10

16

54

20

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=396)

2010 2012 • In total, 74% of respondents are satisfied with 

controlling animals and pests. 

– 20% ‘very satisfied’. 

– 54% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has remained static. 

– 77% in 2010 vs. 74% in 2012. 

– However, the proportion ‘very satisfied’ has 

fallen significantly (down 9% points). 

– Conversely, the proportion ‘satisfied’ has 

improved 6% points. 

 

• Those with children living at home (26%) are 

significantly more likely to be ‘very satisfied’ 

compared to those without children living at home 

(18%). 

 

• Females (25%) are significantly more likely to be 

‘very satisfied’ compared to males (16%). 
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Enforcement of parking laws 

13

20

48

19

20

19

45

16

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=374)

2010 2012 • In total, 61% of respondents are satisfied with the 

enforcement of parking laws. 

– 16% ‘very satisfied’. 

– 45% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has fallen significantly. 

– Down from 67% in 2010 to 61% in 2012. 

– The proportion of those ‘very satisfied’ or 

‘satisfied’ has fallen slightly; but combined 

they represent a significant fall in total 

satisfaction. 

– The proportion ‘dissatisfied’ has increased 

significantly (up 7% points). 

 

• Respondents under 35 years (68%) are significantly 

more likely to be satisfied than are older 

respondents (55%). 
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Enforcement of food, health & noise laws 

4

25

51

20

15

23

54

8

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=361)

2010 2012 • In total, 62% of respondents are satisfied with the 

enforcement of food, health and noise laws. 

– 8% ‘very satisfied’. 

– 54% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has fallen significantly. 

– Down from 71% in 2010 to 62% in 2012. 

– The proportion ‘very satisfied’ has fallen 

significantly (down 12% points). 

– The proportion ‘dissatisfied’ has increased 

significantly (up 11% points). 

 

• Males (20%) are significantly more likely to be 

‘dissatisfied’ than are females (9%). 
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Providing activities for young people 

18

28

42

12

21

22

49

9

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=346)

2010 2012 • In total, 58% of respondents are satisfied with 

providing activities for young people. 

– 9% ‘very satisfied’. 

– 49% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has improved slightly. 

– Up from 54% in 2010 to 58% in 2012. 

– The proportion ‘satisfied’ has improved 

significantly (up 7% points). 

 

• Those with children living at home (15%) are 

significantly more likely to be ‘very satisfied’ 

compared to those without children living at home 

(5%). 

 

• Respondents who own their home (60%) are 

significantly more likely to be satisfied than those 

who rent (35%). 
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Promoting cultural harmony 

8

27

54

12

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=381)

2010 2012 • In total, 66% of respondents are satisfied with 

promoting cultural harmony. 

– 12% ‘very satisfied’. 

– 54% ‘satisfied’.  

 

• A further 27% are ‘neutral’ and 8% are ‘dissatisfied’ 

with the Town’s performance. 

 

• Respondents who own their home (69%) are 

significantly more likely to be satisfied than are 

those who rent (35%). 
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Access & inclusion of people with disabilities 

8

21

53

19

6

21

59

14

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=323)

2010 2012 • In total, 73% of respondents are satisfied with 

providing access and inclusion of people with 

disabilities. 

– 14% ‘very satisfied’. 

– 59% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has remained relatively static. 

– 71% in 2010 to 73% in 2012. 

– There are only slight changes on the recorded 

satisfaction levels between the two surveys. 

 

• Males (19%) are significantly more likely to be ‘very 

satisfied’ than are females (10%). 
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Providing community events, concerts & festivals 

4

13

56

27

5

14

49

32

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=476)

2010 2012 • In total, 81% of respondents are satisfied with 

providing community events, concerts and festivals. 

– 32% ‘very satisfied’. 

– 49% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has remained relatively static. 

– 83% in 2010 to 81% in 2012. 

– There are only marginal changes on the 

recorded satisfaction levels between the two 

surveys. 

 

• Respondents from the Banksia Ward (35%) are 

significantly more likely to be ‘very satisfied’ than 

are those from the Jarrah Ward (28%). 
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Preserving the Town’s heritage 

7

25

52

15

6

17

57

21

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=434)

2010 2012 • In total, 78% of respondents are satisfied with 

preserving the Town’s heritage. 

– 21% ‘very satisfied’. 

– 57% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has improved significantly. 

– Up from 67% in 2010 to 78% in 2012. 

– The proportion ‘very satisfied’ has improved 

significantly (up 6% points). 

– The proportion ‘neutral’ has fallen significantly 

(down 8% points). 

 

• Respondents age 35 years and over (26%) are 

significantly more likely to be ‘very satisfied’ than 

their younger counterparts (14%). 
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Encouraging art & culture 

10

22

53

14

8

11

56

26

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=452)

2010 2012 • In total, 82% of respondents are satisfied with 

encouraging art and culture. 

– 26% ‘very satisfied’. 

– 56% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has improved significantly. 

– Up from 67% in 2010 to 82% in 2012. 

– The proportion ‘very satisfied’ has improved 

significantly (up 12% points). 

– The proportion ‘neutral’ has fallen significantly 

(down 11% points). 

 

• Respondents age 35 years and over (29%) are 

significantly more likely to be ‘very satisfied’ than 

their younger counterparts (21%). 
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Communicating & consulting with the community 

18

22

44

16

21

18

43

18

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=471)

2010 2012 • In total, 61% of respondents are satisfied with 

communicating and consulting with the community. 

– 18% ‘very satisfied’. 

– 43% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has remained relatively static. 

– 60% in 2010 to 61% in 2012. 

– There are only marginal changes on the 

recorded satisfaction levels between the two 

surveys. 

 

• No statistical difference were identified by 

respondent demographics. 
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Managing finances responsibly 

10

19

53

18

13

24

48

14

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=290)

2010 2012 • In total, 62% of respondents are satisfied with 

managing finances responsibly. 

– 14% ‘very satisfied’. 

– 48% ‘satisfied’.  

 

• In comparison to the previous survey, satisfaction 

has fallen significantly. 

– Down from 71% in 2010 to 62% in 2012. 

– The proportion of those ‘very satisfied’ or 

‘satisfied’ have fallen slightly; combined they 

represent a significant fall in total satisfaction. 

 

• Males (68%) are more likely to be satisfied 

compared to their female counterparts (57%). 
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Providing access to council information 

15

16

50

19

12

20

50

18

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=410)

2010 2012 • In total, 68% of respondents are satisfied with 

providing access to council information. 

– 18% ‘very satisfied’. 

– 50% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction has remained relatively static. 

– 69% in 2010 to 68% in 2012. 

– There are only marginal changes on the 

recorded satisfaction levels between the two 

surveys. 

 

• No statistical difference were identified by 

respondent demographics. 
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Supporting clubs & community groups 

8

20

54

18

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=340)

2010 2012 • In total, 72% of respondents are satisfied with the 

Town’s efforts in supporting clubs and community 

groups. 

– 18% ‘very satisfied’. 

– 54% ‘satisfied’.  

 

• A further 20% are ‘neutral’ and 8% are ‘dissatisfied’ 

with the Town’s performance. 

 

• No statistical difference were identified by 

respondent demographics. 
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Environmentally responsible 

10

17

55

18

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=369)

2010 2012 • In total, 73% of respondents are satisfied with the 

Town efforts in being environmentally responsible. 

– 18% ‘very satisfied’. 

– 55% ‘satisfied’.  

 

• A further 17% are ‘neutral’ and 10% are 

‘dissatisfied’ with Council’s performance. 

 

• No statistical difference were identified by 

respondent demographics. 
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Contact & representation  
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Contact with council in last 12 months 

20

37

48

30

4

30

34

50

31

By social media

In writing

In person

By telephone

Have not had

dealings

% of respondents (n=495)

2010 2012 • In total, 69% of respondents indicated that they 

have had dealings with the Town of Victoria Park in 

the last twelve months. 

 

• Contact by telephone was the most frequently 

mentioned method of contacting the Town. This is 

followed by visiting in person (34%) and then by 

writing (letter or email) to the Town (30%). 

 

• In comparison to the previous study, the proportion 

who have had contact is at a similar level (1% point 

difference). The proportion who made contact by 

telephone and in person is similar between the two 

studies. However, the proportion who made contact 

in writing has increased significantly from 20% in 

2010 to 30% in the current study. 

 

• The most frequently mentioned reasons for 

contacting the Town include: 

– Planning/building approvals (25%). 

– Dog/animal issues  (16%). 

– Street trees/verges  (15%). 

– Rubbish collection  (15%). 

– General/staff complaint  (11%). 

– Traffic/vehicle issues  (10%). 
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Satisfaction with staff dealings 

21

13

33

33

24

11

34

30

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=325)

2010 2012
• Of those who have had contact with the Town in the 

past twelve months, around two-thirds (64%) are 

satisfied with their dealings. 

– 30% ‘very satisfied’. 

– 34% ‘satisfied’. 

 

• In comparison to the previous survey, total 

satisfaction has remained relatively static. 

– 66% in 2010 to 64% in 2012. 

– There are only marginal changes on the 

recorded satisfaction levels between the two 

surveys. 

 

• Females (41%) are significantly more likely to be 

‘very satisfied” compared to their male counterparts 

(21%). 

 

• Respondents from the Jarrah Ward (32%) are 

significantly more likely to be ‘dissatisfied’ than are 

those from the Banksia Ward (16%). 

 

• Of those dissatisfied, the most frequently cited 

reasons for dissatisfaction include: 

– Unhelpful/difficult staff (78%). 

– Very slow at getting things done (27%). 

– Lack of knowledge (22%). 

– Outdated/restrictive policies (10%). 
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Satisfaction with level of representation 

18

25

44

13

19

41

34

7

Dissatisfied (1-4)

Neutral (5)

Satisfied (6-8)

Very satisfied (9-10)

% of respondents (n=303)

2010 2012 • In total, 41% of respondents are satisfied with the 

level of representation. 

– 7% ‘very satisfied’. 

– 34% ‘satisfied’.  

 

• In comparison to the previous survey, total 

satisfaction with the level of representation has 

fallen significantly. 

– Down from 57% in 2010 to 41% in 2012. 

– The proportion of those ‘very satisfied’ has 

fallen significantly (down 6% points). 

– The proportion of those ‘satisfied’ has fallen 

significantly (down 10% points). 

– The fall in the level of satisfaction is 

accounted for by a significant increase in the 

proportion who are now ‘neutral’ (up 16% 

points). 

 

• Of those dissatisfied, the most frequently cited 

reasons for dissatisfaction include: 

– Don’t know who they are (44%). 

– Limited interaction with residents (37%). 

– Don’t follow through on promises (14%). 

– Don’t live in/know my neighbourhood (6%). 

– Hard to get hold of (4%). 
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Contact with Ward Councillors 

• Awareness of who the Ward Councillors are is significantly lower in the current study (25%) compared to that recorded 

in 2010 (41%). In addition, the proportion who have had contact with their Ward Councillors has fallen from 50% in 

2010 to 35% in 2012. However, of those who have had contact, the proportion who said it was very easy to make 

contact has improved from 19% in 2010 to 28% in the current study. 

 

Yes, 25%

No, 75%

2012 2010

41%

59%

% of respondents (n=495) % of respondents who know their Councillor is (n=124)

2012

No

64%

Yes

36%

(50% -2010)

(50% -2010)

4

29

49

19

5

6

30

30

28

Very difficult

Somewhat difficult

Neithernor

Relatively easy

Very easy

% of those who had contacted their Councillor (n=45)

2012

2010

Q: Know who Ward Councillor is? Q: Had contact with Ward Councillor in last 12 months? 

Q: Extent to which it is easy to make contact  

     with Councillor? 
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Communication  
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Local community newspapers  

Q: How often do you read the local newspaper?

7

24

22

10

14

22

Never read them

Every week

Every couple of weeks

Once a month

Less frequently than once

a month

I don't receive it regularly

% of respondents (n=495)

Q: Which local newspaper do you prefer?

30

14

56

48

13

39

Southern Gazette

Victoria Park Examiner

No preference

% of respondents (n=495)

2012 2010

• The largest proportion of respondents (24%) read 

their local community newspaper every week. This 

is followed closely by 22% who read the local paper 

every couple of weeks.  Therefore, just under half 

(46%) of respondents are reading their local paper 

at least once a fortnight. 

 

• Only 7% said they never read their local paper and 

just over a fifth (22%) said they don’t receive the 

local paper on a regular basis. 

 

• The older the respondent is the significantly more 

likely they are to read the paper every week – under 

35 yrs (13%), 35-54 yrs (27%) and 55+ yrs (37%). 

 

• Two free local community newspapers are 

distributed to residents of the Town of Victoria Park. 

When asked which of the two papers they prefer, 

the largest proportion (56%) indicated they have no 

preference.  A further 30% said they prefer the 

Southern Gazette and 14% said they preferred the 

Victoria Park Examiner. 

 

• Compared to the previous survey, the proportion 

who have no preference has increased significantly 

(up 17%). Conversely, the proportion who have a 

preference for the Southern Gazette has fallen 

significantly (down 18% points).  
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Council communications  

• Overall, 72% of respondents stated they had received 

the Life in the Park newsletter in the past twelve 

months.  

– 67% read the newsletter. 

– 5% received it, but didn’t read it. 

 

• In total, 9% said they didn’t receive it and 19% said 

they could remember. 

 

• Those who own their home (68%) are significantly 

more likely to have read the newsletter than are those 

who rent (58%). 

 

• In comparison to the previous study, the receipt and 

readership of the newsletter is similar. 

– Received; 67% in 2010 to 72% in 2012. 

– Read; 65% in 2010 to 67% in 2012. 

 

• In total, three-quarters (76%) of respondents stated 

that they had visited the Town’s website in the past 

twelve months. 

 

• In comparison to the previous survey, website visitation 

is similar (75% in 2010 vs. 76% in 2012). 

 

• Those under 55 years (87%) are significantly more 

likely to have visited the website than are older 

respondents (47%). 

Q: Received 'Life in the Park' newsletter in past 12 months?

67

5

9

19

65

2

14

18

Yes, I read it

Yes, but I didn't read it

No, I didn't receive it

I don't remember

% of respondents (n=495)

2012 2010

Q: Have been on the Town's website in past 12 months?

76

22

2

75

24

1

Yes

No

Not sure

% of respondents (n=495)

2012 2010
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Communication preferences 

% of respondents (n=495)
Printed 

newsletter

Local 

paper

Check on 

the web

Email to 

me

Outdoor 

signage

Signs at 

shops

Social 

media

Not 

interested

Concerts & events 31 13 4 30 9 6 4 3

Awards & competitions 22 21 7 26 3 7 4 11

Bulk & green waste 54 5 6 35 1 0 1 0

New projects & developments 31 18 7 35 3 3 2 1

Youth programs & activities 20 17 6 22 2 3 3 26

Seniors programs & activities 16 20 5 15 1 2 2 38

Business information 16 21 8 21 2 2 1 29

Rebate information 42 6 8 39 1 0 1 3

Library information & events 23 15 9 33 1 3 4 13

Leisure Life Centre 22 19 11 30 1 2 4 11

Aqua Life Centre 23 19 10 31 1 2 4 11

Environmental information 25 20 7 32 1 1 3 12

Community safety info 29 21 9 30 1 2 4 4

Consultation & public notices 32 19 6 35 1 2 3 2

• Respondents were provided a list of fourteen activities/information provided by the Town of Victoria Park and 

asked how they would most prefer to find out about each of them. 

 

• As shown by the shading in the table above, the most popular methods of communicating vary by activity. Across 

the board, the most popular methods of communicating with residents of the Town include by email, printed 

newsletters and the local paper. 

 

• Of the fourteen activities, communication by email was most preferred method of communication on nine of the 

activities.  Printed newsletters are the most preferred method for communicating information about concerts & 

events, bulk & green waste collections and rebates for residents. The local papers are most preferred for 

communicating information relating to seniors’ programs & activities and business information. 
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Safety & security  
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Overall perceived safety 

3

12

14

54

16

3

17

13

57

10

Very unsafe

Fairly unsafe

Neither/nor

Fairly safe

Very safe

% of respondents (n=495)

2010 2012 • Overall, two-thirds (67%) of respondents feel safe living in the 

Town of Victoria Park. 

– 10% ‘very safe’. 

– 57% ‘safe’ 

 

• In comparison to the previous survey, the perception of overall 

safety has remained relatively stable. There has been a 

marginal decline of only 3% points. 

– 70% in 2010 vs. 67% in 2012. 

– The proportion who feel ‘very safe’ has declined slightly 

(down 4% points). 

– The proportion who feel ‘safe’ has improved slightly (3% 

points). 

– The proportion who feel ‘fairly unsafe’ has increased 

marginally (5% points). 

 

• Females (70%) are significantly more likely to feel safe overall 

compared to their male counterparts (63%). 

 

• Of those who don’t feel safe, the main safety improvements 

suggested by respondents include: 

– More street lighting (34%). 

– More security at train stations (20%). 

– Greater police presence (19%). 

– On foot security patrols (17%). 

– Reduce state housing in area (14%). 

– CCTV in major public areas (13%). 

– Security patrols at night (10%). 
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Perceived safety undertaking activities 

• Respondents were given a list of activities and asked 

how safe they feel undertaking each of them within the 

Town of Victoria Park. 

 

• Overall, residents feel safest at home during the day 

(94%), walking in their suburb during the day (92%) 

and shopping in the Town (91%). 

 

• Residents feel least safe waiting for a train or bus at 

night (16%), walking through parks or public open 

spaces at night (21%) and walking in their suburb at 

night (36%). 

 

• In comparison to the previous survey, residents feel 

significantly safer using ATMs in the Town (up 8% 

points) and going to pubs & clubs in the Town (up 9% 

points). However, they feel significantly less safe 

walking in their suburb than they did in 2010 (down 6% 

points). 

 

• Males are significantly more likely to feel safer than 

females undertaken  various activities in the Town; 

including: 

– Home during the day. 

– Walking in suburb during the day. 

– Walking in suburb at night. 

– Walking in parks at night. 

– Using ATMs. 

 

 

-1

-1

-1

-1

-1

-1

-2

-2

-4

-14
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33

25
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36

21

16

Home during the day

Walking in suburb

during the day

Shopping in the town

Going to

cafes/restaurants in the

town

Walking through parks

during the day

Home at night

Using ATMs in the

town

Waiting for train/bus

during the day

Going to pubs/clubs in

the town

Walking in suburb at

night

Walking through parks

at night

Waiting for train/bus at

night

% of respondents (n=495)

Very unsafe Fairly unsafe Neithernor Fairly safe Very safe 2012 - Total % safe

(93%)

(90%)

(88%)

(83%)

(83%)

(83%)

(67%)

(66%)

(55%)

(42%)

(18%)

(23%)

(2010 Total % safe)
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Events & programs  
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Awareness the Town holds events 

• Awareness that the Town of Victoria Park holds 

events and programs is universal in that 95% said 

they are aware. 

 

• In comparison to the previous study, awareness is up 

slightly from 91% in 2010 to the current level of 95%. 

 

• Females (97%) are significantly more likely than 

males (91%) to be aware the Town holds events. 

 

• Of those who are aware that the Town holds various 

events and programs, the Town’s newsletter (57%) is 

the most frequently cited method of finding out about 

the events and programs. Adverts in local 

newspapers (52%) and outdoor signage (51%) are 

also popular methods of finding out about events and 

programs offered by the Town. 

 

• In comparison to the previous survey, the proportion 

mentioning adverts in local papers has fallen 

significantly (down 13%), whilst outdoor signage has 

improved significantly (up 10%). 

 

• Those under 35 years (63%) are significantly more 

likely to mention outdoor signage than older 

respondents (42%). Whereas, those 35 years and 

over (58%) are more likely to mention the local paper 

than are those under 35 years (44%). 

% of respondents (n=495)

2012

No

5%
Yes

95%
(9% -2010)

(91% -2010)

Q: Aware that the Town holds events and programs

57

52

51

24

20

8

6

3

59

65

41

20

7

5

Council newsletter

Adverts in local papers

Outdoor signage

Word of mouth

Council website

Other

Social media

Flyer from child's school

% of respondents aware Town holds events (n=469)

2012

2010

Q: How usually find out about events & programs

New code in 2012

New code in 2012
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Event attendance 

44
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17
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None of these

Twilight Outdoor

Concerts

Victoria Park Arts

Awards

Moreton Bay Fig

Festival

ANZAC Day Service

Music by Moonlight

Concert

Australia Day

Service

% of respondents aware Town holds events (n=469)

2012 2010 • In total, 58% of respondents who are aware that the 

Town holds events and programs attended at least 

one event/program in the past twelve months. 

 

• At 44%, the Christmas Street Mall was the most 

popular event in the past twelve months. This is 

followed by the Twilight Outdoor Concert Series 

(21%), the Victoria Park Arts Awards (17%) and the 

Moreton Bay Fig Festival (16%). 

 

• In comparison to the previous study, significantly 

less residents indicated they had attended an event 

than in 2010 (65% in 2010 vs. 58% in 2012). Of the 

events attended, significantly less people attended 

the Twilight Outdoor Concert Series (down 10% 

points since 2010) or the Music by Moonlight 

Concert (down 7% points since 2010). 

 

• Those most likely to have attended at least one 

even tend to: 

– Be female  (63%). 

– Be aged 35 years and over (64%). 

– Lived in the area for 6+ years (68%). 

– Have children at home (71%). 

– Live in the Jarrah Ward (66%). 
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Suggested event improvements 

41

18

11

8

1

2

1

0

47

15

10

7

7

4

4

4

More diverse events

More music events

More event

advertising

Street malls

throughout the year

Less events, but

higher quality

Regular market days

Events in winter

months

More security at

events

% of respondents who made suggestions (n=118)

2012 2010 • Respondents who are aware that the Town of 

Victoria Park holds events and programs where 

asked if they would like to see any changes made 

to the current events and programs calendar. 

 

• In total, 27% said they would like to see changes 

made to the current events and programs.  Just 

under a third (31%) said that they didn’t want to see 

any changes made and 42% are unsure if changes 

should be made. 

 

• In comparison with the previous study, marginally 

more respondents (up 5%) indicated they would like 

to see changes made. 

 

• Of those who felt changes should be made, the 

most popular changes suggested include: 

– More diverse events (41%). 

– More music events (18%). 

– More/better event advertising (11%). 

 

• In comparison with the previous study, the 

suggested improvements have remained similar by 

order and magnitude (no significant changes). 
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Appeal of the Town  
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Attraction of living in the Town 

89

72

46

46

28

22

21

16

15

13

12

7

83

62

50

27

11

20

13

1

12

13

Convenience of living

close  to the CBD

Convenience of

shopping & restaurants

Close to the foreshore

& parks

Lifestyle

Quality public facilities

Sense of community

Safe clean

neighbourhoods

I work locally

Close to Curtin

University

Multiculturalism

I grew up in the area

My children attend local

schools

% of respondents aware Town holds events (n=495)

2012 2010

New code in 2012

New code in 2012

• Respondents were asked what attracted them to live in the 
Town of Victoria Park. Overall, the convenience of living close 
to the Perth CBD is by far the biggest draw-card for the Town 
(89%). 

 

• Other attributes that have a major influence on attracting 
people to live in the Town include: 

– Convenience of shopping & restaurants (72%). 

– Close to the foreshore & parks (46%). 

– The lifestyle of the Town (46%). 

– The quality of public facilities (28%). 

 

• In comparison to the previous survey, the order of the most 
influential attributes is similar. However, there has been a 
number of significant changes; these include: 

– Convenience of shopping & restaurants (up 10% points). 

– Safe clean neighbourhoods (up 10% points). 

– Multiculturalism (up 12% points). 

 

• Respondents aged under 55 years (93%) are significantly 
more likely to mention ‘convenience of living close to the CBD’ 
than those 55 years and over (78%). Also, those aged under 
55 years (50%) are significantly more likely to mention 
‘convenience of living close to the foreshore & parks’ than 
those 55 years and over (34%). 

 

• Those aged under 35 years (83%) are significantly more likely 
to mention ‘convenience of shopping & restaurants” than are 
those aged 35 years and over (66%). 
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Making the Town more vibrant 

18

16

12

11

10

9

8

4

4

3

1

More cafes /

restaurants / bars

More security /

CCTV / police

Improve parking /

traffic mgt

Diversity of events

Improve

streetscapes

More shops /

markets

Improve roads /

footpaths / cycleways

Improve parks /

playgrounds

More entertainment

options (cinema)

More events &

programs

Better public

transport

% of repondents who made suggestions (n=350)

• Respondents were asked what should the Town of 

Victoria Park do to provide a more vibrant lifestyle 

for residents.  The suggestions were varied; ranging 

from better public transport to more entertainment 

options. 

 

• The most frequently mentioned suggestions 

include: 

– More cafes, restaurants and bars (18%). 

– More security/CCTV/police (16%). 

– Improved parking/traffic management (12%). 

– Diversity of events (11%). 

– Improve streetscapes/appearance (10%). 
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Frequency of undertaking activities 

• Survey respondents were presented six activities and asked to indicated how frequently they undertake each. 

Overall, of the activities three exhibit very frequent usage among residents; these being: 

– Business districts (56% use more than once a week). 

– Bus stops and train stations (46% use more than once a week).  

– Parks (42% use more than one a week). 

 

• Usage of playgrounds, sporting fields and community buildings are much lower. For each of these, the largest 

proportion of respondents indicated they don’t use them. 

 

• However, those with children at home (44%) are significantly more likely to use playgrounds more than once a 

week than those without children at home (4%). Similarly, those with children at home (29%) are significantly more 

likely to use sporting grounds more than once a week than those without children at home (14%). Using 

community buildings more than once a week is also significantly higher among those with children at home (24%) 

than those without children at home (9%). 

 

 

% of respondents (n=495) Parks
Play 

grounds

Sporting 

fields

Community 

buildings

Business 

districts

Bus stops / 

train 

stations

More than once a week 42 16 18 14 56 46

Once a week to once a fortnight 18 12 12 19 24 11

Once every 3 to 4 weeks 11 5 9 9 3 11

Once a month to every 3 months 7 5 8 15 5 15

Once every 3 to 6 months 8 6 7 9 4 7

Once a year or less 8 9 9 14 3 5

Never / don't use 7 48 38 20 6 6
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Suggested improvements 

24

17

10

10

10

8

7

6

5

5

4

4

4

1

1

0

8

25

11

10

5

8

6

3

9

1

11

8

6

4

3

8

More police &

security patrols

Improving & cleaning

up all streetscapes

Moderisation of

infrastructure

Reducing traffic

congestion

More cycleways

Roads / footpath

maintenance

More public parking

Security at train

stations / shops

Better street lighting

Light rail system

Better maintenance

of parks & ovals

Underground power

Better event

promotions

Weekly recycling

Better retail

shopping

More bulk rubbish

collections

% of respondents  (n=410)

2012 2010

• Respondents were asked what improvements the 

Town of Victoria Park could make to better satisfy 

their needs. 

 

• The most popular suggestion was providing more 

police & security patrols within the Town (24%). 

 

• Other improvements mention by at least 10% of 

respondents include: 

– Improving & cleaning up all streetscapes (17%). 

– Modernisation of infrastructure (10%). 

– Reducing traffic congestion (10%). 

– More cycleways (10%). 

 

• In comparison to the previous study there have been 

significant changes in the proportion who mentioned 

the following improvements: 

– More police & security patrols (up 16% points). 

– Improving all streetscapes (down 8% points). 

– Maintenance of parks/ovals (down 7% points). 

– More bulk rubbish collections (down 8% points). 
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Conclusion 

• Overall, residents are satisfied with the Town of Victoria Park.  The current study’s result indicates a marginal 

improvement over the previous study.  Of those dissatisfied, the primary causes of dissatisfaction include a lack of 

response/result when contacting the Town, lack of parking within the Town, financial management (accountability 

& wastage) and un-kept verges and public open spaces. 

 

• Of the 35 performance attributes which can be compared between 2012 and the previous study, 21 have 

remained stable since the previous study. The performance on twelve have fallen significantly and two have 

improved significantly. The results show residents are significantly less likely to be ‘very satisfied’ this year with the 

waste attributes. The two attributes which have improved significantly relate to encourage art & culture and 

maintaining the Town’s heritage.  

 

• Residents who have had contact with the Town are satisfied with their dealings. However, perceived satisfaction 

with the level of representation has declined significantly since 2010. Residents who have had contact with a Ward 

Councillor are significantly more likely in the current survey to say making contact was very easy to do. 

 

• The majority (67%) of residents feel safe living in the Town. Similar to the previous study residents feel least safe 

undertaking activities outside their home at night. Since 2010, residents feel safer using ATMs and going to pubs 

and clubs in the Town. 

 

• Readership of the Life in the Park newsletter remains high with two-thirds reading the newsletter. However, 

residents exhibit a strong preference for being communicated with via email on a majority of activities; with the 

newsletter generally being their second preference. To best address this preferred communication the Town could 

establish a residents email database.  This could be achieved by an ongoing multiple collection approach (though 

newsletters, rates notices, etc) requesting residents who prefer to get email information to register on the Town’s 

website. 
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Conclusion 

• Awareness of the Town’s events and programs remains very high among residents. Attendance of events is high 

with nearly 60% of residents attending at least one event in the past year. The Christmas Street Mall remains the 

event which has the highest attendance level.  The provision of a more diverse range of events and more music 

events remain the most frequently suggested improvements for the Town’s event calendar. 

 

• The most popular motivations for living in the Town of Victoria Park continue to be the convenience of living close 

to the CBD, convenience of shopping & restaurants, convenience of living close to the foreshore & parks, the 

lifestyle offered by the Town and the quality of public facilities (e.g. library, pool, recreation facilities, etc). 

 

• In terms of making the Town a more vibrant place in which to the live, residents are wanting to see more cafes, 

restaurants, bars, CCTV/security in public areas, more parking & better traffic management measures to reduce 

congestion and a general improvement of the appearance of the streetscapes throughout the Town.  

 

• As shown in the performance-importance map analysis, efforts should be focused on those areas which are 

relatively more important and are underperforming. Those attributes of focus include: 

– Community consultation. 

– Responsible financial management. 

– Conservation of the natural environment. 

– Promoting cultural harmony. 

– Providing a pleasant appearance to commercial districts. 

– Providing a pleasant appearance to residential streetscapes. 

– Encouraging economic growth and tourism. 

– Controlling development and zoning. 

– Density and design of housing. 

– Providing activities for young people. 
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Thank you 
 

 

John Bourne    
Director    
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